
STAMFORDSTAMFORD
PRSRT STD
U.S. Postage

PAID
Southern Connecticut Newspapers, Inc.

BUSINESS OUTLOOK

a marketing publication 
from the advocate

NOVEMBER 1, 2005

in this issue:
• Holidays in Harmony
at STC

• Cool Holiday Gifts 

• Energy Issues in 2006

• Martinis & Jazz

• ConnectiCare Ranks #6

• and Much More!

Retail 
Round-up
Retail 
Round-up



2 •

BUSINESS
OUTLOOK

STAMFORD

WHAT’S INSIDE:

The Stamford Business Outlook is a monthly publication of the Stamford Chamber
of Commerce. It is published in conjunction with the The Advocate Newspapers
Custom Publishing Division. This publication does not represent the views of The
Advocate Editorial department.

STAMFORD BUSINESS OUTLOOK
John Condlin, President, Stamford Chamber of Commerce

Barbara Seiter, Vice President, Stamford Chamber of Commerce

John Dunster, Vice President Marketing, The Advocate

Steve Havelka, Custom Publishing Manager, The Advocate

Eileen Zaccagnino, Advertising Director, The Advocate

Bill Mancusi, Display Advertising Manager, The Advocate

Karin Steiner, Design Consultant, The Advocate

Geri Fortunato, Director of Membership, Stamford Chamber of Commerce

Photographs by: Photographic Memories, 203-321-8300

www.photographic-memories.org

Message from Chamber President  . . . . . . . . . . . . . . . 3

Stamford Town Center Holidays in Harmony  . . . . . 4

New cool gifts for the holiday  . . . . . . . . . . . . . . . . 4

Chambers Join Forces for Business . . . . . . . . . . . . . 5

People & Businesses Making News  . . . . . . . . . . . . . . 5

International Exuberance  . . . . . . . . . . . . . . . . . . . . 6

Energy Issues Will Challenge Region in 2006 . . . . . 6

Martinis & Jazz Fundraiser  . . . . . . . . . . . . . . . . . . 6

ConnectiCare Ranked Number 6 
Health Plan in the Nation  . . . . . . . . . . . . . . . . . 7

Shoppers helping retailers helps shoppers  . . . . . . . 7

America Recycles Day  . . . . . . . . . . . . . . . . . . . . . . 7

Medical Industry is Highly 
Diverse within Stamford  . . . . . . . . . . . . . . . . . . . 8

Community Corner  . . . . . . . . . . . . . . . . . . . . . . . . . . 8

New Retail for Landmark  . . . . . . . . . . . . . . . . . . . . 9

Welcome New Members  . . . . . . . . . . . . . . . . . . . . . . . 9

Retail Roundup . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 10

Companies Committed to 
the Stamford Business Community  . . . . . . . . . . . 11



• 3

A MESSAGE FROM
THE PRESIDENT 
OF THE 
STAMFORD CHAMBER

BUSINESS OUTLOOK

STAMFORD

Stamford and its many shopping centers are noted for some of the best
retail establishments and as a regional shopping destination in Fairfield
and Westchester Counties. The downtown is leading the way with the
Stamford Town Center and the recent openings of new national recognize
retail stores. This trend should persist as downtown continues to build
out its plan for retail.

Stamford is beginning to see along with this the return of what is
referred to as neighborhood retail. Neighborhood retail normally includes
convenience stores, cleaners, pharmacies, newsstands, coffee shops, bak-
eries and, of course, a super market or a green grocer. This new retail
growth is all stemming from the new residential development that has
been taking place over the past 20 years and in particular the last 10 years
in and around the downtown. And there is much more housing on the
drawing boards, which will continue this trend into the future.

This neighborhood retail development is critical to the success of the
downtown and to serving its new residents. The city land use board
should use their best efforts to ensure that this neighborhood retail is
encouraged in the new development that is taking place in the down-
town. One piece of good news is that part of the preliminary plans of the
urban renewal project in block nine; Summer Street and West Park Place
contain many of these neighborhood retail uses including a green grocer.
It is critical that these uses remain in the downtown retail development
plan. They help round it out to a 24/7 neighborhood, which Stamford res-
idents are proud to identify as their downtown.

John P. Condlin
President and CEO 
Stamford Chamber of Commerce

Neighborhood Retail



ith so many cool new
gadgets on the market
this year, which one will
be on your wish list?

Apple iPod
So what makes the

new iPod better than
previous versions?
Well for starters it
includes a larger 2.5-inch
QVGA color screen and is
capable of video playback.
The player is slimmer as well,
measuring in at less than half an inch
thick – that’s 45 percent slimmer than the
previous model. Despite its thin size,
Apple has added a larger battery to this
years model which promises five more
hours of playback when compared to last
years. That means up to 20 hours of total
audio play time before this iPod runs out
of juice. Available in 30GB and 60GB fla-

vors, you can store up to 150 hours of
video, 15,000 songs, and up to 25,000
photos (all on the 60GB version) — that’s
a lot of media.

Toto Toilet
I already thought we

have MP3 players in every-
thing, but I forgot the toilet.
Japanese are totally into

high-tech toilets, so there
is no surprise that the
MP3 Toilet comes from

Japan. The MP3 player is not
integrated directly in the toi-
let. It is placed on a wall
nearby. The Toto MP3 Toilet
supports SD Cards and has
integrated stereo speakers.

Smart iPod T-Shirt
This is a must have for all

those MP3 users, a T-Shirt
with a wire management sys-

tem built in. The smart T-shirt has three
components integrated: A Grip, a Slack
Pocket and the Digital Player Pocket. The

grip holds the
cable of the
h e a d - s e t
behind the
head in place.
The excess
cable can hide
in the slack
pocket. The

mp3 player is stored in the
sleeve. The T-Shirt works
with small players like the
iPod nano and iPod shuffle.

Remote Control
PRISM Sales introduces

the Talking Remote Control
Holder in the US. This clever
(annoying) device detects
when the remote is missing

from its holder and periodi-
cally says “Where’s the
remote?” and “Please put the
remote back!” It even thanks
you once it’s replaced. Well,
this gadget is not what I
want. I want a remote speaking up and tell
me where it is, when I ask where it is. I do
not need a gadget telling me I need to put
it back in a holder. 
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New cool gifts for the holiday

As the Holiday Season
approaches, Stamford Town Center
is decking the halls with a festive
holiday décor program, musical
entertainment, and merchandising
events. Themed ‘Holidays in

Harmony’, the mall has partnered with the Stamford
Advocate and Greenwich Time newspapers to present an
elaborate display of topiary reindeer musicians, overhang-
ing musical ornaments, and holiday trees adorned with
musical instruments. The highlight is Santa’s musical con-
servatory above the Grand Court where local, regional, and
national entertainers will perform.

“The season is dedicated to the musical arts in Fairfield
County”, says Michael
McAndrews, General Manager
of the mall. He adds “It’s
become a tradition for us to fea-
ture some of the finest talent
from the area and we’re pleased
to have the Callari Auto Group
and Razor Focus sponsor many
of the groups performing,
including our feature concert
on December 11 by the Young
Artists Philharmonic
Orchestra.” 

On the day after Thanksgiving, the mall features it’s
annual ‘Black Friday” promotion with a huge give-away
between 7am-8am. Prizes include mall gift cards, car wash
certificates, and gifts from various stores in the mall.
Cheerleaders from Trinity High School will be on hand to
distribute sale coupons and greet shoppers as they enter the
mall. WEBE Radio will also broadcast it’s morning show
directly from the Grand Court stage from 6am-10am.

The Stamford Town Center Kids Club is hosting a vari-
ety of programs, including a special appearance by the
Power Puff Girls November 26 and 27. The event is spon-
sored by Norwalk Hospital and Members Credit Union.
The popular Cartoon Channel children’s characters will
roam the mall throughout the weekend. Over 1,000 ele-

mentary school chil-
dren are registered for
the Kids Club, offer-
ing children a chance
to receive savings
accounts for increas-
ing grades during the
school year.

“We’re excited
about the upcoming
season and appreciate
the partnerships we
have formed with area

business to help us
bring quality enter-
tainment to the
mall,” said
M c A n d r e w s ,
adding “Store sales
and mall event infor-
mation is updated
daily on the mall
website, www.shop-
stamfordtowncen-
ter.com where over
36,000 people have
now registered for
customized informa-
tion”. He says the
mall is introducing a new Gift Card that is available for pur-
chase at the Customer Service Center. The Gift Card can be
used at any store in the mall and will be replaced if lost or
stolen, adding to the value of the new program that
replaced paper gift certificates. 

For the holiday season, Stamford Town Center will have
over 130 stores and services that will satisfy anyone’s gift
list. Santa Claus will be in the mall during all open hours
for family photos. His official Stamford residence will be at the
Holiday Inn Select. The mall is located in Stamford down-
town and is anchored by Saks Fifth Avenue and Macy’s.

Stamford Town Center Holidays in Harmony
MICHAEL MCANDREWS

STC General Manager

Michael McAndrews

W

Garry
Feldman is a
partner at
U.S. Computer
Connection.
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The Chambers of Stamford, Norwalk
and Greenwich are presenting the First
Annual Tri Chamber Expo and Business
Networking event on Thursday, November
3rd from 3:00 to 6:30 p.m. at
UConn/Stamford.

The program was developed to promote
inter-chamber networking and business
opportunity for members of the three
Chambers. “It was a natural,” says Jack

Condlin, president and CEO of the
Stamford Chamber, “since each of the
Chambers have members who do business
in the tri-Chamber area. Although it is
important that Chambers maintain their
individual identities to address local busi-
ness issues, companies don’t recognize bor-
ders and it’s important that we as Chamber
executives recognize this and work together.”

More than 70 exhibitors will be display-

ing their products and services. “With all
the new companies and service delivers
moving into the tri-Chamber area, this is a
great way to find out about them in a con-
venient and business-oriented setting,” says
Ed Musante, president of the Norwalk
Chamber of Commerce. 

“We are pleased to be a part of this busi-
ness collaboration,” says Mary Ann
Morrison, president and CEO of the

Greenwich Chamber of Commerce. “It adds
another dimension of sales opportunity for
our members.”

Admission to the Expo and Business
Networking showcase is $10 pre registered
or $15 at the door. To register, please call
one of the following Chambers:
Stamford – 359-4761
Norwalk – 866-2521 or
Greenwich – 869-3500.

Chambers Join Forces for Business

STAMFORD BUSINESS
OUTLOOK

Members Making News

Promotions & New Positions
Phyllis Doonan joined the Stamford office of
William Raveis Real Estate and Home Services
as a realtor. 

Anniversaries
Sylvan Learning Center of Darien has been
working with thousands of school age students
for over 20 years in the areas of reading,
early reading, math, study skills, writing, alge-
bra, geometry, SAT and homework support.
With pinpoint diagnostic tools and customized
one-to-one tutoring, the organization helps stu-
dents catch up, get ahead and improve their
skills and do better in school. Sylvan has
helped run or launch adopt-a-school pro-
grams, tutor-mentor programs, gifted pro-
grams (DAEG), Just Say No, and many others.

Awards & Recognition
Stamford Hospital announced that its cardio
rehabilitation program received certification
from the American Association of
Cardiovascular and Pulmonary Rehabilitation.
The Hospital also received a two-year grant of
more than $575,000 from the state
Department of Public Health to support its des-
ignation as a Regional Medical Home Support
Center, a health organization that provides
technical assistance, care coordination and
family support services to specified medical
homes.
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We are in the golden age of
globalization, many say. Airwaves
and airplanes are filled with talk
about international trade. And it
seems to be so. In the 28 years I
have been trading with other
countries, there has been a
crescendo of interest and activity
in cross-border commerce.

Data bears this out: Since
1996 combined US imports and
exports have increased over 61%
from $1.4 trillion to $2.2 trillion
according to the US International
Trade Commission. (These statis-
tics do not include the enormous
amounts of money invested by US
companies in other countries and
money similarly invested in the
United States.) 

Is this exuberance for interna-
tional trade rational? 

This is best examined by
focusing on one specific trading
partner: China. Since 1996 trade
with China has exploded 265%.
Moreover, imports from China to
the United States in 2004 out-
paced exports to China by a mar-
gin of 5.5:1.

In other words, for each dollar
of merchandise we sold China, we
bought $5.50 worth of goods. It is
important to recognize that in its
trade with countries other than
the US, China is a net importer: it
buys more from the rest of the
world than it sells. Is this rational?

According to Ted Fishman in
his book China Inc. (Scribner,
2005), China’s economy grew at
9.5% last year and “at current
trends” Goldman Sachs predicts
China’s economy will be the
largest in the world by 2041.

China is a direct competitor
and a potential economic threat to
the US: it is the second larges con-
sumer of oil against which we vie
for foreign oil supplies; China
consumes almost one-quarter of
the world’s steel production (the
US and Europe consume 16%
each); China’s apparel workers
make between $.68 to $.88 per
hour versus $9.65 in the US and
we are at risk of outsourcing 14
million jobs. China is on track to

be the leading manufacturing
country by 2012.

Is it rational that we are exu-
berantly buying as much as we are
from China even as it threatens to
overtake us economically? Is it
rational that we are not selling
more to China and to the rest of
the world in order to maintain our
position in the new world eco-
nomic order?

It is important that we as a
nation and companies individual-
ly look carefully at this issue and
proceed with due consideration.

Gene Rostov is president of General
Resource Corporation in Stamford,
CT. He can be reached at
203.327.5003 or
truro.javanet@rcn.com.

International Exuberance
BYGENE ROSTOV

President, General Resource Corporation

Whether it’s the cost of energy,
its reliability, its quality or the
overall system’s ability to provide
capacity, the issues surrounding
the provision of electric power in
Stamford are of increasing con-
cern to the city and its business
community. 

Locally, our collective compla-
cency was dissolved in August
2003 when power went out from
New England to the Midwest.
Since then, with a series of notable
power outages in the downtown,
whether at Town Center Mall dur-
ing the holidays or a few weeks
ago on a quiet summer evening,
our concern has been heightened.
Coupled with the statewide politi-
cal fight regarding the installation
of overhead transmission lines or
the Federal Energy Regulatory
Commission’s decision to estab-
lish a dual rate structure for
Connecticut with the
Southwestern corner getting hit
hard with a price penalty, its quite
clear that the city needs to not
only become creative and vigilant,
but to utilize the new tools that
have become available through
technology and via legislative
action over the last few years.

With the price of oil and natu-
ral gas pushing the production of
traditional energy to new cost
plateaus and with post 9/11 secu-

rity systems demanding instanta-
neous back up, today’s business
executives are looking for and
demanding facilities that assure
them of an ability to forecast costs
while limiting the business risk
increasingly inherit in energy pric-
ing.

At this critical time, the city is
pursuing two ideas in an effort to
address the reliability, capacity,
quality and cost issues of electric
power. As part of a United States
Conference of Mayors Initiative,
Stamford is one of six cities seek-
ing to establish an Energy
Improvement District (EID). An
EID is a locally based commercial
relationship among property own-
ers and developers organized to
mutually purchase, conserve and
generate electric power. With
advances in technology including
the creation of highly efficient dis-
tributive generators, a microgrid
can be established amongst prop-
erties. The EID can even sell back
to the utility companies and in
effect, use the existing power grid
as a back up to its own genera-
tions. Such distributive generation
linked with co-generation possi-
bilities, whereby heat and power
are exchanged between structures
sharing different peak cycles, are
increasingly being built in Europe
and in California. 

On a second front, the city will
assess how new construction and
major renovations meet energy
conservation standards as part of
the much greater LEED building
standards. LEED or Leadership in
Energy and Environmental Design
standards, call for environmental-
ly smart buildings, of which ener-
gy efficiency is a critical compo-
nent. It is likely that the next year
will see efforts in Hartford to
make LEED standards a part of
the state building code. In the
interim, Stamford will seek to
assess the degree to which new
building programs meet these
standards as part of our land use
process.

In sum, the city needs to build
and operate smart and be pro-
active in this world of uncon-
trolled costs and increased securi-
ty driven concerns. History has
shown us that cities that innovate
will lead and flourish. The energy
crisis lends Stamford an opportu-
nity to lead amongst cities in
Connecticut as well as New
England. 

Energy Issues Will 
Challenge Region in 2006
DANNEL MALLOY

Mayor, City of Stamford

STAMFORD BUSINESS
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Martinis & More and All That Jazz Fundraiser
Join the Stamford Chamber of Commerce

for a festive evening of martini sampling (com-
plimentary beer, wine and soft drinks will also
be available), excellent food, and great music.
Proceeds will benefit the Stamford Chamber
“Kids Our Future” trust fund, a non-profit
organization created by the Stamford Chamber
to raise funds to support educational programs
with the Stamford Public School system.

To add to your enjoyment, there will also
be a fabulous live and silent auction with a
variety of items to tempt everyone’s palate and
pocketbook. Auction items include dinners at

some of Stamford’s finest eateries, days of
beauty, sporting event tickets, kid specialties,
weekend getaways… and much, much more.

It all takes place on Wednesday, November
16th at the Holiday Inn Select from 5:30 to
8:30 p.m. The event is sponsored by Diageo
and their fine line of spirits and wines:
Smirnoff, Beaulieu Vineyard, Guinness, Harp,
and Red Stripe.

To register or for more information, 
please contact the Stamford Chamber at (203)
359-4761 or visit them on line at
www.StamfordChamber.com.

Dannel
Malloy
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America Recycles Day is 
November 15, 2005 

The 8th annual America Recycles Day is November 15, 2005. This
year Keep Stamford Beautiful will be collecting unwanted cell phones
and used inkjet cartridges to be sold to a recycling center, which will
recondition and distribute them to those in need or recycle them in
accordance with EPA guidelines. The proceeds will be used to buy flow-
ers and trees for our ongoing beautification programs throughout
Stamford. Just collect your company’s unwanted cell phones and used

ink jet cartridges and bring them to Keep

Stamford Beautiful, 5 Landmark Square, Suite
110 (down the hall from the movie theatre). If
you have many, please give us a call at 358-8268
and we’ll come to your office and collect them.
It’s a great way for your company to do its part
to keep our city looking its best. The reward isn’t
only a cleaner environment, but a more beautiful
place to live and work.

STAMFORD BUSINESS
OUTLOOK

U.S. News and World Report has published its
list of America’s Best Health Plans® 2005 as ranked
by the National Committee for Quality Assurance
(NCQA). Farmington based managed care company,
ConnectiCare, is ranked number six in the nation
and is the only Connecticut health plan in the top ten. 

A total of 257 of the nation’s commercial health
plans were ranked by the NCQA. The rankings were
based on a combination of member satisfaction, clin-
ical performance and NCQA Accreditation.
ConnectiCare has maintained an Excellent
Accreditation Status from the NCQA since this cate-
gory was established in 1999.

Paul Philpott, Senior Vice President and Chief
Marketing Officer for ConnectiCare, said,
“ConnectiCare has once again established that it is
the local health plan with a national reputation. This
recognition will come as no surprise to our cus-
tomers, who have come to expect the highest quality,
superior service and affordable prices.” 

The NCQA also publishes Health Plan Report
Cards, and has given ConnectiCare four stars in all
categories: Access and Service, Qualified Providers,
Staying Healthy, Getting Better and Living with
Illness. 

Additionally, ConnectiCare ranked number one
in Connecticut for all six attributes measured by the
Consumer Assessment of Healthcare Providers and
Systems (CAHPS®): Customer Service, Claims
Processing, How Well Doctors Communicate,
Getting Needed Care, Getting Care Quickly, and
Courteous and Helpful Office Staff. CAHPS was
developed by the NCQA and is used to identify
member-satisfaction improvement opportunities for
health plans.

Dr. Paul Bluestein, Senior Vice President and
Chief Medical Officer for ConnectiCare, commented,
“For more than a decade, ConnectiCare has held to
the vision that medical and service quality are the
core of our business, our corporate culture and our
commitment to our members. We are all proud that
our goal to be among the best-in-class has been
achieved.”

Mickey Herbert, President and Chief Executive
Officer for ConnectiCare, said, “Make no mistake
about it. We here at ConnectiCare have worked
extraordinarily hard over a long period of time to
earn this superior ranking among our nation’s health
plans. My hat is off to all of our employees for this
well-deserved recognition.”

ConnectiCare Ranked 
Number 6 Health Plan in the Nation
Only Connecticut Health Plan in the Top 10

The consumer’s race to retail-
ers for the annual shopping sea-
son has begun. While an ABC
News poll suggests that online
shopping has grown to one out of
every four shoppers, most of the
money spent on seasonal shop-
ping continues to be in retail
establishments. The reason is
service. While online shopping
offers convenience, retailers can
provide suggestions, product
demonstrations, selection, infor-
mation and personalization.
Today’s knowledgeable shopper
can negotiate through crowds,
lines and greatly benefit from
knowing how to access these
retailer advantages. The way to get
the most out of every shopping
trip is for the shopper to help the
retailer help them in return.

There are many things the
shopper can do to maximize the
retailer’s ability to help them shop
efficiently. One way is to plan
ahead. For example, when gar-
ment shopping, know color pref-
erences, sizes and styles-crew
neck, turtle neck, long sleeve,
short sleeve or cuffed or not
uncuffed pants-before going into
the store. For music shopping,
know the artist’s category-rock,
jazz, classical. The same for
DVDs-comedy, action, romance,
sports, adventure, whatever. A lit-
tle time spent planning before
shopping can save lots of time,
effort and frustration during the
shopping trip. 

The sales staffs in retail stores
are perhaps the biggest advantage
to shopping efficiently. When
approached by a sales associate
asking if they might be of help,
reconsider before replying “no
thanks, just looking.” Even if not
sure of what is needed, offer a

thought, clue or ask for a sugges-
tion. Use the sales staffs’ knowl-
edge of the store layout, inventory
and selection as a guide. Do not
be inhibited in asking for help.
Even when busy, a brief wait for a
sales associate can save lots of
time and effort out on the store
floor looking.

When finished shopping and
moving toward the registers, take
a moment to double check pur-
chases before getting on check out
line. Is everything there? Once on
the check out line, use the wait to
estimate the total purchase

amount and take out
the cash or credit card
for payment before
arriving at the register. 

Each of these
shopper techniques
can help the retailer
help the shopper in
return. The shopper
will save time, effort,
reduce frustration and
can even make shop-
ping fun!

Shoppers helping retailers
helps shoppers
KEVIN MCEVOY

Marketing Department - School of Business
University of Connecticut-Stamford

Kevin McEvoy
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Quietly, the health and med-
ical business sector within the
City of Stamford’s economic
base is not only grown quite
extensive but very diverse. The
industry is obviously apparent
when you visit the 300 bed
Stamford Hospital, the 225,000
square foot outpatient and com-
prehensive ambulatory services
facility at the Tully Center on
Strawberry Hill or your doctor.
But it goes far beyond these self-
evident yet important compo-
nents. The Stamford economy
has in fact, a balanced blend of
manufacturing, business servic-
es and pharmaceutical firms
within the medical field that
employ thousands locally.

For instance, headquartered
in Stamford’s Enterprise Zone,
Fujifilm Medical Systems
employs over 600 people, up
from 200 just a few years ago,
and is the world’s leader in pro-
viding diagnostic imaging prod-
ucts and the networking sys-
tems critical to meet the needs
of the medical facilities and a
highly mobile population. A
pioneer in computed radiogra-
phy , it maintains the largest
market share within this revolu-
tionary industry, with over
22,000 systems installed world-
wide giving doctors advanced
diagnostic capabilities.

In the city’s west end, ACMI,
a leading manufacturer of med-
ical endoscopes and video sys-
tems employs over 200 people
and recently committed to
renewing its lease at 300
Stillwater Street for a major
regional office and production
facility. The Stamford location
not only houses a substantial
manufacturing operation but
also research and development
and product servicing.

The industry, highly
advanced and technical, is sub-

ject to constant pressure to cre-
ate new and upgrade its existing
product and services and spends
considerable effort in new
research and development.
Nothing quite brings this so
close to home as the recent chal-
lenges to the patents held by
Purdue Pharma, a major phar-
maceutical company headquar-
tered in Stamford’s downtown.
Purdue, nonetheless is known
as a highly innovative company
and has launched new medi-
cines into the health care indus-
try, the most notable break-
through being the Condin sys-
tem that was developed to slow-
ly release medication into the
body, revolutionizing the man-
agement of pain.

Besides the manufacturing,
headquarter locations and such
institutions as Tully and
Stamford Hospital noted above,
there is the life and health insur-
ance industry contributing more
to the employment base and
economic strength of Stamford.
An example is Independent
Holding Companies headquar-
tered on Cummings Point Road
that is presently enjoying its
25th anniversary and has over
$1 billion dollars in assets. IHC’s
subsidiaries are active in the
medical stop loss, short term
DBL, managed health care and
small group major medical busi-
nesses.

Defying traditional economic
development categories, what
makes up the medical and
health field in Stamford is high-
ly diverse, appearing within the
larger sectors of manufacturing,
commercial services, educa-
tion/health/social services and
finance, is constantly evolving
and on the cutting edge of their
respective business worlds. It is
a quiet yet potent element of the
local business scene.

Medical Industry is Highly
Diverse within Stamford
MICHAEL FREIMUTH

Director of Development, City of Stamford The Stamford Symphony, conducted by Eckart Preu with the Silver Garburg Piano
Duo, will perform old-time classics combined with the first CT performance of a
work based on America the Beautiful on Saturday and Sunday, November 12th
and 13th at the Palace Theatre. MusiKids, an interactive education experience for
children ages 6 - 12, takes place onstage after the Sunday concert. Bring your
instrument or voice! For times and tickets, please call 203.325.1407 x 305.
$59/$50/$43/$22, Young Adults (to age 35) only $17, Kids Come Free on
Sundays.

Sterling Glen of Stamford, an inde-
pendent and assisted living senior
residence, recently hosted world
traveler Brec Morgan who gave an
informative lecture and slide presen-
tation of his four-and-a-half year solo
travels around the world. Morgan
also displayed watercolor depic-
tions of his experiences at Sterling
Glen. Pictured here with Morgan,
left, is Sterling Glen resident Kay
O’Connell.

Following is the schedule of upcoming performances open to the public at Sterling
Glen of Stamford. For further information, please call (203) 327-4551.

Mon., Nov. 7 - Flags Unfurled: A History of our Flag presentation by
Gerry McCavera in honor of Veteran’s Day, 3:00 p.m.

Wed., Nov. 16 - NBC’s Art Horn discusses The Wonders of Weather
and answers questions about recent natural disasters, 2:00 p.m.

Wed., Nov. 30 - The Gift of Safety: How to Protect Yourself Against
Fraud, presented by Angela DeLeon, 2:30 p.m. 

The crowd at St.
Luke’s Likeworks
watched in awe as
Master Jeong-ho
Kim, former
N a t i o n a l
T a e k w o n d o
Champion of South
Korea, smashed
through eight inches
of boards with one
blow at the fundrais-
er by YB World
T a e k w o n d o

Academy that raised $4,500 for St. Luke’s. . YB World chose St. Luke’s LifeWorks
as the beneficiary of this year’s 15th annual fundraiser because of the commitment
to families and children shared by both organizations.

Community Corner
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Salvatore Campofranco, Chief
Operating Officer and EVP of
Reckson Associates

THE LANDMARK at Seven
Landmark Square, in the heart of
the Stamford CBD, represents the
final component in owner/devel-
oper Reckson
Associates’ com-
prehensive reposi-
tioning of the
Landmark Square
office complex.
Offering over
38,000 square feet
of dynamic retail
space on two lev-
els, The Landmark
will transform this
important inter-
section at the corner of Broad
Street and Atlantic Street with the
promise of exciting architecture
and new retail venues. 

Unique architectural details
abound at The Landmark, featur-
ing a stone and onyx, internally lit
rotunda that serves to anchor The
Landmark’s sweeping full-height
glass curtain walls. Sophisticated
finishes include multi-color pan-
els in rich hues of purple and
green sculptured slate. Integral to
the design will be the newly land-
scaped pedestrian promenade and

sophisticated entry lobby to the
Landmark office complex at street
level lobby that will welcome
office tenants and guests on Broad
Street.

Reckson acquired the six-
building Landmark Square com-

plex in 1996 and
began a multi-stage
repositioning that
included re-engi-
neering and redesign
of the vehicular
access to feature
door-to-door service
with valet parking on
the plaza, a complete
upgrade to building
systems with new
cooling towers and

life safety systems, new security
and electronic card access, new
main entry lobby with concierge
service, a gourmet café, and slated
to open this winter, a conference
facility. Additional improvements
include a new façade and newly
refurbished lobby at One
Landmark Square and extensive
renovations to the exterior plaza
and public areas throughout the
complex. As an added feature for
tenants, Reckson also offers a pri-
vate tenant shuttle to the com-
muter rail.

New Retail for Landmark

Accounting Services Group, LLC
Todd Couchman, CPA, Owner
49 Leonard St., 06906
(203) 653-1423
Fax: (203) 653-4616
www.accountingservicesgroupllc.com
Accounting Services
Quickbooks consulting / training,
Payroll services, bookkeeping,
bookkeeper training.

Assessments First, LLC 
Christine R. Bruno, Partner 
P.O. Box 4695 
Stamford 06907 
(203) 329-0181 
www.assessmentsfirst.com 
Human Resources Consulting 
We help organizations maximize
their valuable Human Capital
through the technology of assess-
ments. Our tools are used for hiring
coaching, managing and motivating
employees. 

CM IT Solutions of Stamford 
Linda Kuppersmith, Managing
Director 
1234 Summer Street, Ste. 202 
Stamford 06905 
(203) 595-9091 
Fax: (203) 329-9844 
www.cmitsolutions.com/Stamford
Computer Services 
Computer and technology business
partner specializing in small busi-
nesses, providing a range of services
and solutions– from installation,
maintenance, purchase assistance
and training to websites.

Designmatters 
DeLancey Witmer, 
Creative Director 
60 Rowayton Woods Drive 
Norwalk 06854 
(203) 956-9602 
www.designmatters.tv 
Graphic Designers

ERA Shays 
Abby Abbaspour, Real Estate
Agent, Commercial
680 Main Street 
Stamford 06901 
(203) 943-3670 
Fax: (203) 975-0060 
www.abbyabbaspour.com
Real Estate-Commercial 
25 years of Business experience and
Investing in real estate in Fairfield
county has given me the knowledge
to find & negotiate the best deals. 

Hannacroix Creek Books / WNIN 
Jan Yager, Ph.D. 
1127 High Ridge Road, #110 
Stamford 06905-1203 
(203) 321-8674 
Fax: (203) 968-0193 
www.hannacroixcreekbooks.com
Publishes nonfiction books on busi-
ness & relationship topics, as well
as fiction (children/adult) titles that
educate, inspire, and
entertain. Provides book publish-
ing, promotion & foreign rights con-
sulting.

Landmark Print 
Lauren Conciatori, Partner 
375 Fairfield Ave., Bldg. 3 
Stamford 06902 
(203) 325-4300 
Fax: (203) 325-1375 
www.landmarkprint.com
Printers 
Landmark Print is a full-service
provider of on-demand document
services, full digital-color printing,
commercial offset, bindery services,
mailing services, fulfillment and
distribution.

Marquis Jet
Robert Finch, Account Executive 
230 Park Avenue, Ste. 840 
New York 10169 

(212) 499-3797 
Fax: (212) 499-3710 
www.marquisjet.com 
Aviation Private 
Marquis Jet Card, considered the
gold standard in private aviation, 25
hrs at a time for one simple payment.
Merrill Lynch 
Greg Coghlan, Portfolio Manager 
301 Tresser Blvd., 10th Floor 
Stamford 06901 
(877) 356-8629 
Fax: (203) 356-8620 
Financial Services
More than 13 years of experience
providing financial and wealth
management advice and services.
Specializing in financial planning
and portfolio management.

Morgan Stanley 
Bill Whelan, Financial Advisor 
100 South Bedford Rd., 3rd Fl. 
Mount Kisco 10549 
(914) 242-2505 
Fax: (914) 244-3729 
www.morganstanley.com
Financial Services
I specialize my practice in small
business and executives who do not
have the time to professionally
manage their portfolios. 

The Food Bank 
Kate Lombardo, Executive Director 
461 Glenbrook Road 
Stamford 06906 
(203) 358-8898 
Fax: (203) 358-8306 
Non-Profit Organization 
The Food Bank is a non-profit
agency providing sufficient, reliable,
nutritious food to non-profit organ-
izations that feed the hungry in
lower Fairfield County. 

The Perfect Impression 
Don Chopoorian, President / CEO 
999 Tabor Road 
Morris Plains 07950 
(973) 775-7670 
Fax: (973) 775-7676 
www.tpi4u.com
Promotional Products 
TPI provides creative solutions for
promotional needs, with effective
marketing programs and products
chosen or custom-developed for
clients target markets.

Welcome New Members

Salvatore Campofranco

continued on page 11
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Retail is getting a big push, especially in
downtown Stamford, from the Stamford
Downtown Special Services District (DSSD).
Executive Director Sandy Goldstein said that
DSSD has hired Jackie Wetenhall in the posi-
tion of Director of Retail Development.

“Jackie comes with a great resume,”
Goldstein said. “She’s going to be active in
outreach to retailers both small and large and
also in planning for future conferences. She
will interface with brokers and principals and
she’ll market downtown.”

Three big retail projects are in the works
for Stamford from 33 Broad Street
Associates, Reckson Associates and The
Stamford Town Center Mall.

33 Broad Street Associates, a subsidiary
of FD Rich, has purchased 16,000 square
feet under the Target store on Broad Street.
Norman Eaton of 33 Broad Street Associates
reported that four tenants
have signed for space.
Houlihan’s will open a
new restaurant in 5,795
square feet, Coldstone
Creamery will take 1,315
square feet and Citibank
has signed for 4,545
square feet. A remaining
4,345 square feet will serve as a marketing
office for 33 Broad Street Associates.

Penny P. Wickey, the principal of
Saugatuck Commercial Real Estate, which
has an exclusive contract with Coldstone, said
that the flowering of downtown Stamford was
the reason for Coldstone’s choice of Stamford
for one of the newest of its 1,000+ nation-
wide stores.

“Downtown Stamford has lots of entertain-
ment and nighttime activity,” Wickey said,
“plus increased residential and commercial
development.” 

Reckson Associates, which owns the six
buildings that comprise Landmark Square, is
ready to start work on a new project at the

corner of Atlantic and Broad Streets. The for-
mer ice skating rink will be filled in and in
that space, along with the long-closed
Ground Round restaurant, a 37,000-square-
foot building will be constructed. Two levels
will be comprised of 12,600 square feet at
street level and 24,400 square feet on a con-
course level. Larry Kwiat of Reckson said that
an enclosed pedestrian gateway to Landmark
Square will be constructed, making a new
“front door” for the office complex. 

“We’ll be looking for high end retail ten-
ants that are good for our office tenants,”
Kwiat said. The Staubach Company’s New
York office will work with Reckson to secure
tenants.

At The Stamford Town Center Mall,
General Manager Michael McAndrews
reported that a demolition permit has been
filed to take down the Filene’s store. Work will

begin later this year and
be completed in early
2006. A new pedestrian
entrance on the Tressor
Boulevard side of the mall
will be built, as well as a
building that will have a
combination of five to eight
uses, including retail.

McAndrews reported that the mall current-
ly has 129 stores open. The Gap and Gap
Kids closed earlier this year and re-opened
with new prototype stores. The Gap, with a
total of $16.27 billion in sales, is #2 in the
rankings of the 2005 Top 100 Specialty
Retailers, sponsored by Alliance Data
Systems and published in STORES magazine,
the monthly magazine of the National Retail
Federation (NRF).

“Sales have been flat in the mall for the
last six months,” McAndrews reported,
“because consumers have been nervous
about fuel costs as winter approaches.” Non-
essentials, such as jewelry and gift items have
slipped, but teen and unisex clothing have

remained strong. 
“I’m bullish going into December,”

McAndrews said, “especially because we
were closed for four days last year due to a fire.”

McAndrews’ optimism is reinforced by the
recent NRF Holiday Consumer Intentions and
Actions Survey, conducted by BIGresearch.
The survey results found that the average con-
sumer plans to spend $738.11 this holiday
season, up 5.1 percent from the previous
year. In addition, consumers are expected to
spend an additional $86.62 on themselves in
December. NRF’s holiday sales forecast calls
for total holiday retail sales to increase 5.0
percent over last year to $435.3 billion.

Other Developments
Norman Lotstein of Pyramid Real Estate

Group reported several new retail deals:
White Tooth Spa, a tooth whitening and cos-
metic dentistry store, will open at 43 Bank
Street in 1,000 square feet of space.
Storefront cosmetic dentistry is a new trend in
the nation. A new Asian restaurant will open
at 83 Prospect Street in the space of the New
York Deli (2,300 square feet). A new day spa
will open at 108-110 Bedford Street in 6,600
square feet on two levels.

Dominick Musilli of GVA Williams was a
broker involved in the move of Curves for
Women from 346 Hope Street to the
Newfield Green Shopping Center. The
1,600-square-foot space was also handled
by Pyramid’s Lotstein.

Commerce Bank is under construction in
the former Stamford Diner at 1625 Summer
Street and the former Huffman Koos on High
Ridge Road at the northbound entrance to the
Merritt Parkway will become a new Levitz
Furniture store.

Stop & Shop is on track to build on part of
the Cytec property. Earlier this year Cytec
(1937 West Main Street) sold part of its site
to Stop & Shop for $10 million.

Retail Roundup
by Gregg Glaser

Three big retail 

projects are in the 

works for Stamford
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White Glove Home Servies, LLC 
Geoffrey Squire, General Manager 
23 P.O. Box 1645 
New Canaan 06840 
(203) 972-2600 
www.whiteglovehomeservices.com
Home Maintenance
Handyman services for the residents
of Fairfield County. Our trustworthy,
courteous and dependable home spe-
cialists will take on any of your jobs
around the house. 

WSI 
Naho Ogasawara, Internet Consultant
65 High Ridge Rd #316 
Stamford 06905 
(203) 665-0360 
Fax: (203) 665-0361 
www.effectivewsiwebsites.com
Consultants-Internet Services
We are committed to improving the
profitability of your business through
the use of leading-edge Internet tech-
nologies

New Members continued from page 11
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Advanced Physical Therapy
Center 
Jill M. Tomasello, PT, OCS,
FABDA, Cert. MDT Director 
999 Summer St. 
Stamford 06905-5513 
(203) 359-8326 
Fax: (203) 352-1912
www.advancedptc.com
Physical Therapy &
Rehabilitation 
A leader in physical therapy and
rehabilitation services since
1990 with advanced neural
skills and state-of-the-art equip-
ment. 

All Things Floral 
Kathryn Malane, Designer /
Owner 
180 Bedford Street 
Stamford 06901 
(203) 487-7673 
Fax: (203) 252-2500 
www.allthingsfloralkm.com
Florists 
Family owned full service
Florist featuring beautiful
arrangements and exceptional
service. Flowers, plants, and
gifts. Let us be your florist!
www.allthingsfloralkm.com 

Arena Gymnastics Inc. 
Frank DeFrancesco, President 
PO Box 4665, 911 Hope St., 
Stamford 06907 
(203) 357-8167 
Fax: (203) 977-7898 
www.arenagymnastics-ct.com
Fitness & Recreation 
Gymnastics instruction 18
months to high school. Girls
competitive program from
beginner through advanced. 

Avalon Bedford 
Mike Garcia, Property
Manager 
1425 Bedford St Apt# 1N 
Stamford 06905 
(203) 327-6200 
Fax: (203) 327-7559 
www.avaloncommunities.com
Apartments 
Real Estate - Apartments for Lease 

Avis Rent A Car 
Michael Criscuolo, District
Manager 
1 Station Pl. 
Stamford 06902 
(203) 964-3200 
Fax: (203) 406-8979 
www.avis.com
Automobile Renting 
Auto Rental. Local, business, 1-
way, insurance replacement and
dealer replacement, corporate. 

Avon Theatre Film Center
Inc. 
Chuck Royce, CEO/President 
272 Bedford Street 
Stamford 06901 
(203) 661-0321 
Fax: (203) 661-0320 
info@avontheater.org 
Movie Theater 
Movie Theatre 

Berkow, Schechter &
Company 
Neil Berkow, Partner 
350 Bedford St. #303 
Stamford 06901 
(203) 356-1061 
(203) 356-1283 
www.avontheatre.org
Accountants-Certified Public 
Berkow, Schechter & Company
LLP is a full service accounting,
tax, management advisory and
financial planning services to
small businesses and individu-
als. 

Bozena J. Kierski, D.D.S. P.C. 
Bozena J. Kierski,
Doctor/Owner 
44 Strawberry Hill Ave. Suite 9 
Stamford 06902 
(203) 348-5612 
Fax: (203) 348-2030 Dentists 

Collyer Catering, LLC 
Reed Collyer, Owner 
49 Brownhouse Road 
Stamford 06902 
(203) 406-9824 
Fax: (203) 406-9824 
www.collyercatering.com
Caterers 

Collyer Catering is a full service
off premise catering company
specializing in creative and elec-
tric menus. Call about our cor-
porate catering options. 

Colonial Garage Doors, LLC 
Jay Gilbert, President 
P.O. Box 2133 
Darien 06820 
(203) 327-7761 
Fax: (203) 327-7761 
www.colonialgaragedoors.com
Garage Doors & Openers, Sales
& Service 
Professional Sales, Service and
Installations. For new or exist-
ing garage doors and automatic
garage door openers. 

Connecticut Apartment Guide 
John Cossette, Publisher 
127 Washington Avenue 
North Haven 06473 
(203) 985-0201 
Fax: (203) 985-0210 
www.apartmentguide.com
Apartment Advertising 
Monthly publication of “The
Connecticut Apartment Guide”. 

Cox Radio, Inc 
Robin Faller, VP & General
Manager 
444 Westport Ave. 3rd Floor 
Norwalk 06851 
(203) 845-3030 
(203) 845-3097 
Radio & TV Broadcasting
Stations 
Kool 96.7 Good Times, Great
Oldies, 95.9 Fox Classic Rock
station, and WSTC/WNLK local
news, weather, and traffic sta-
tion. 

Data Guard Corporation 
Jerome Rapoport, President 
370 West Main 
Stamford 06902 
(203) 977-7777 
Fax: (203) 961-1111
www.dataguardonline.com
Document Storage Facility 
Climate Controlled facility for:
Business Archiral Management,

Record Management, Document
Storage Facility, Media Storage. 

Desmond Virgulak Brown
Commercial Realty Inc. 
Robert Virgulak, President 
96 East Avenue 
Norwalk 06851 
(203) 855-8050 
(203) 855-7858 
www.dvbrealty.com 
Commercial Real Estate Sales &
Leasing 
Our company has a residential
subsidiary called “R-Virgulak
Realty”. 

Diageo 
Harry Bigelow 
801 Main Avenue 
Norwalk 06851 
(203) 229-7131 
Fax: (203) 229-8941 
www.diageo.com 
Imported & Domestic Beverages 
Diageo is the world’s leading
premium drinks business with
an outstanding collection of
beverage alcohol brands across
spirits, wine, and beer cate-
gories. 

Ellyn Shander. M.D 
Ellyn Shander, M.D 
1933 Long Ridge Road 
Stamford 06903 
(203) 595-9205 Psychiatrists 

Equity Resources Inc. 
Lionel Sterling, President 
5 Greenwich Office Park, 4th
Floor 
Greenwich 06831 
(203) 552-0033 
Fax: (203) 552-9300 Private
Investments 

Evangelical Community
Church 
Clifford Lee, Pastor 
1155 Newfield Avenue 
Stamford 06905 
(203) 322-1330 
Fax: (203) 329-7398 
www.ecchurchstamford.org 
Non-Profit Organization 

ECC is a non-donominational
church and seeks to be biblical
and christ centered in its beliefs. 

Fairfield Inn 
Charles Weisenbach, General
Manager 
135 Harvard Avenue 
Stamford 06902 
(203) 357-7100 
Fax: (203) 358-9332 
www.fairfieldinn.com
Hotels & Motels 
The Fairfield Inn is a 158 room
limited service hotel, which has
complimentary continental
breakfast and free high speed
internet access. Conveniently
located off Exit 6 form I-95 

Family Centers 
Bob Arnold, President 
60 Palmer’s Hill Road 
Stamford 06902 
(203) 324-3167 
(203) 358-2327 
www.familycenters.org
Non-Profit Organization 
Family Centers is a leading
human service organization.
Supported by the United Way,
we are a licensed and accredited
mental health and childcare
provider. 

Ferguson Library 
Ernest A. DiMattia, President 
One Public Library Plaza 
Stamford 06904 
(203) 964-1000 
Fax: (203) 357-9098 
www.fergusonlibrary.org
Libraries-Public 
The Ferguson Library,
Stamford’s Public Library, pro-
vides free and equal access to
informational, educational, cul-
tural, and literacy materials for
the Stamford community. 

First County Bank 
Edward Dayton, Executive V.P. 
117 Prospect Street 
Stamford 06901 
(203) 462-4218 
(203) 462-4447 

Company Recognition
Companies that are committed to Stamford’s business community



www.firstcountybank.com
Banks 
First County Bank is one of
Stamford’s oldest financial insti-
tutions founded in 1851. 

Fun for Kids 
Jerome Rapoport, President 
370 West Main Street 
Stamford 06902 
(203) 326-5656 
www.fun4Kidsarcade.com
Entertainment 

gevity 
Robert Persichette, Business
Development Manager 
925 Westchester Avenue, Ste.
103 
White Plains 10604 
(914) 686-3399 
Fax: (914) 686-3806 
www.gevityhr.com
Human Resources Consulting 
“Gevity provides comprehensive
human capital management
solutions, delivered by human
resource consultants and a
Web-enabled technology plat-
form to small and medium
sized businesses.” 

Handy Lube, Inc. 
Antony O. Mallozzi, President 
85 West Main St. 
Stamford 06902 
(203) 324-1122 
Fax: (203) 324-5599 Oil
Change Center 
Oil Chnage Center and Car
Wash. 

Inlingua Language Centers 
Maurice R. Sasson, Executive
Director 
2701 Summer Street 
Stamford 06905 
(203) 964-0500 
Fax: (203) 964-0544 
www.inlingua.com
Languages & Translations 
International company since
1968. Quality training, translat-
ing and interpreting services in
300 locations worldwide.
Serving Stamford, Fairfield
County and Westchester. 

IP Telecom Group 
Eric Blake, President 

20 Summer Street 
Stamford 06901 
(203) 252-2345 
Fax: (203) 252-2347 
www.iptelecomgroup.com
Telecommunication-
Avaya/Altigen Dealer 
Provider of State of the Art
Voice over Internet Protoral
(VOIP) and Traditional
Telephone Systems & Services. 

Kahan, Steiger & Company,
P.C. 
Dahl F. Bowser, CPA 
1100 Summer St. 
Stamford 06905 
(203) 327-5717 
Fax: (203) 967-9483 
dbowser@kahansteiger.com 
Accountants-Certified Public 
A full service public accounting
firm servicing both individuals
and businesses, for all types of
accounting and tax service
needs. 

Kentucky Fried Chicken 
Gilbert D. Rozier, President 
356 Strawberry Hill Avenue 
Stamford 06902 
(203) 348-6048 
Fax: (203) 358-8453 
rozkfc@aol.com 
Restaurants 

Lang, Lang & Cullen 
Thomas Cullen, CPA-Partner 
1111 Summer St. 
Stamford 06905 
(203) 323-0509 
Fax: (203) 967-9350 
www.LangLangCullen.com
Accountants-Certified Public 
A CPA Firm serving
Westchester, Fairfield, and New
Haven Counties. We proide
Income Tax service for all 50
states; Estate Tax Services and
Auditing Services. 

LeaseWise, LLC 
Mark J. Weiss, Managing
Director 
1360 Bedford Street 
Stamford 06905 
(203) 977-0485 
Fax: (203) 316-0854 
mark@mweissfunding.com 

Equipment Financing 
We have the unique ability to
competitively finance any busi-
ness related equipment, and to
arrange residential mortgages.
We are chamber members for
more than 10 years. 

Marketing Public Relations 
Virginia Garvey, Marketing &
Editorial Consultant 
1 Strawberry Hill Ave. #9G 
Stamford 06902-2652 
(203) 348-0193 
garveymv@optonline.net 
Marketing & Editorial
Consulting 
Marketing and Public Relations
services; Editorial consulting &
Writing services 

MarLo Associates 
Gregory Lodato, President 
59 Broad St. 
Stamford 06901 
(203) 356-1181 
Fax: (203) 356-8910 Real
Estate-Development &
Management 
Real Estate Development &
Management 

Mary Kay Cosmetics 
Martha Dombroski,
Independent 
204 Cascade Road 
Stamford 06903 
(203) 968-2959 
www.marykay.com/mdombroski
Beauty Products & Gift Services 
I teach skincare and color cos-
metics through face-to-face con-
sultations. I offer gift services
for personal and business occa-
sions. 

MD Energy 
Brian Power, Director, Business
Development 
62 Southfield Avenue, Ste. 001 
Stamford 06902 
(203) 961-1112 Ext:248 
Fax: (203) 961-1171 
www.marketdirectenergy.com
Energy Consultants 
An independent energy manag-
er specializing in reducing ener-
gy costs for mid-to large-sized
commercial and industrial busi-
nesses throughout the U.S.
mdenergy currently manages
the energy needs of more than
360 Co.’s, with national
accounts in real estate

NewBard 
Tom Coughlan, President 
1002 Hope Street 
Stamford 06907 
(203) 321-8596 
(203) 321-8618 
www.newbard.com
Marketing Communications 
Marketing Communications
firm with extensive experience
in live events (trade shows,
seminars, ...) and new media
(multimedia, animation, web,...) 

Northeast Tent Productions 
Joseph P. Hynes, President 
55 Poplar Street 
Stamford 06907 
(203) 961-8100
www.northeasttent.com 
Fax: (203) 961-0134 Rentals 

Oxbow Carbon & Minerals
LLC 
Kim Corelli, Executive
Assistant/HR Administrator 
850 Canal Street, 3rd Floor 

Stamford 06902 
(203) 353-8888 
(203) 967-8413 
www.oxbow.com
Petroleum/Petrochemicals 
Oxbow Carbon and Minerals
markets and distributes petrole-
um coke and related carbon
products and services, and also
supplies ferroallaoys and other
related steel and foundry prod-
ucts. 

Patriot National Bank 
Charles Howell, President &
CEO 
900 Bedford St. 
Stamford 06901 
(203) 324-7500 
Fax: (203) 324-8085 
www.pnbk.com
Banks 
Patriot National Bank offering
full service commercial and
consumer lending. 

PayUSA Inc. 
Janet E. Fox, President 
2001 W. Main St., Ste. 160 
Stamford 06902 
(203) 363-5252 
Fax: (203) 363-5255 
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www.payusainc.com
Payroll Processing 
PayUSA specializes in payroll, direct
deposit, tax pay and file, web and
remote data entry, HR, timeclock, work-
ers compensation “pay-as-you-go” and
pension services. 

Peerless Electric 
Jon Jordan, Vice President 
14 Hanover Street 
Stamford, 06902 
(203) 325-2967 
Fax: (203) 327-3443 Electrical
Contractor-Commercial & Residential 
Commercial, residential and industrial
electrical contractors- landscape lighting
and cat-5 installation specialists. Family
owned and operated for over 25 years. 

Peter J. Lombardo, CPA 
Peter J. Lombardo, CPA/Owner 
1177 Summer St. 
Stamford 06905 
(203) 975-0533 
Fax: (203) 975-0543 
pjlcpa@aol.com 
Accountants-Certified Public 
Accounting firm specializing in tax plan-
ning & preparations. 

Project Planning Group, Inc. 
Peter A. Palmisano, President 
PMB437 65 High Ridge Road 
Stamford 06905 
(203) 348-7771 
Fax: (203) 964-1467 
peter-
palmisano@projectplanninggroup.com 
Real Estate Project Management 
Represent client’s interim implementa-
tion of construction projects, including
selection and management of architects,
contractors, furniture and information
technology consultants. 

Siena Restorante 
Pasquale Conte, Owner 
519 Summer Street 
Stamford 06901 
(203) 351-0898 
Fax: (203) 351-0899 
paconte@aol.com 
Restaurants 
Tuscan cuisine in a casual atmosphere. 

State Farm Insurance 
Kevin Tabet, CLU, Agent 

111 High Ridge Road, 3rd Floor 
Stamford 06905 
(203) 356-9596 
(203) 356-0594
www.statefarm.com

kevin.tabet.nbxg@statefarm.com 
Insurance & Financial Services 

Steefel, Levitt & Weiss 
Richard Tannenbaum, Partner 
Two Stamford Plaza, Suite 1500 
Stamford 06901 
(203) 975-3800 
Fax: (203) 975-9808 
http://www.steefel.com
Attorneys 
Steefel, Levitt & Weiss, with offices in
Stamford, San Francisco, and Los
Angeles, delivers results-driven transac-
tional and litigation services for emerg-
ing companies to Fortune 500 corpora-
tions. 

Tax Management Associates, Inc. 
James Sinnott, President 
Two Sound View Drive 
Greenwich 06830 
(203) 661-3051 
Fax: (203) 661-4038 
tax.management@verizon.net 
Consultants-Tax 
Consultants on Real Estate, Personal
Property and Sales and Use Taxes. 

The Success Coach 
Douglas Campbell, III, Managing
Director 
7 Alpine Lane 
Darien 06820 
(203) 975-0320 
Fax: (208) 655-7882 
www.thesuccesscoach.com
Professional Speaking, Seminars &
Consulting 
The Success Coach works with innova-
tive business owners and independent
professionals to grow their businesses.
We also work with executives to develop
cohesive management teams and effec-
tive growth strategies by using offsite
retreats. 

The Westin Stamford 
Anthony Lucca, General Manager 
One First Stamford Place 
Stamford 06902 
(203) 967-2222 
Fax: (203) 351-1910 
www.westin.com/stamford

Hotels & Motels 
462 rooms luxury Hotel with over
40,000 sq. ft. in banquet and meeting
space. Newly renovated health club-
Westin workout and our very stylish and
inviting Area restaurant. 

Thompson Realty & Associates 
Lois Thompson, Owner/Broker 
733 Summer St. 
Stamford 06901 
(203) 324-1012 
Fax: (203) 357-0958 
loisnthompson@aol.com
Residential/Rental/Commerical 
We are Real Estate agents covering
Fairfield and New Haven Counties. Also
we deal in rental and commercial real
estate. 

Tipiak, Inc. 
Cheryl Verses, Account Executive 
45 Church St., Suite 303 
Stamford 06906 
(203) 961-9117 
Fax: (203) 975-9081 
cheryl.verses@tipiak-e.com 
Manufacturer & Importer 
Importer and distributer of grains. 

Union State Bank 
Michael E. Mahoney, A.T./Branch
Manager 
999 Bedford St. 
Stamford 06905 
(203) 326-5900 Ext:32 
Fax: (203) 326-5905 
www.unionstate.com

Banks 
A full service commercial bank. 

Uniquely U. College Essay
Consultants 
Maxene Mulford, Owner 
68 Revonah Circle 
Stamford 06905 
(203) 961-9555 
Fax: (203) 324-4977 
www.uuessay.com 
Educational Consultant 
Real-time, interactive, professional laid-
back help writing the best college essay
(s) you are humanly capable of. 8th Ivy-
covered year. Contact: Maxene Mulford -
Owner 

United Realty of Conn., Inc. 
Robert H. Kahn, President 
1111 Summer Street Suite #603 
Stamford 06905 
(203) 325-4131 
Fax: (203) 973-0174 
Rhk123@aol.com 
Real Estate-Development & Management 

Zinc Bistro and Bar 
Jean-Noel Maubert, Co-Owner 
222 Summer Street 
Stamford 06901 
(203) 252-2352 
Fax: (203) 252-2353 
www.zincstamford.com
Restaurants 
Urban and Continental bistro with a var-
ied menu and wine list, fairly priced. 

Companies that are committed to Stamford’s business community (continued)
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